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Online banking consumer penetration peaks at 31% as  

90 000 new active users drive Online banking in the June quarter 
and nurture Online accounts to a record 26 Million 

 
 

MISC says that the entire Internet banking channel benefited this quarter as an additional 90,000 active users1 were 
attracted to Internet banking in contrast to the previous quarter. When the number of active users declined, this 1.4% 
increase reversed and recovered the negative loss of -1.3% in the March quarter and actually fuelled Online 
banking penetration to a record new high of 31% of all banking customers. This reflects the growing acceptance of 
virtual banking in our society. The growth spurt came in the context of heightened activity promoted by the 
governments, new superannuation reforms and the June deadline for one-off super opportunity. The June 30 
deadline for the one-off $1 million contribution to super has had a remarkable impact says MISC on behalf of its 
bank pool members commenting on the latest June quarter 2007 Internet banking results released by the pool last 
week. 

 
 
 By many, the online channel was utilised for personal super restructuring and not surprisingly these active users1’ 
operating accounts grew by 6%. By the quarter end, active users were using 25.7 million online accounts once 
again reinforcing the growing acceptance of virtual relationships between users and their banks and setting a new 
milestone in the 7-year history of the channel.  
 
 

 
 

                                                 
1 Active users are users who use their Internet banking accounts at least once every quarter (90 days). 
 

   Internet Bankers Grow The Channel As 
 Super Reforms Provide Special June Quarter Impetus 

 June Quarter From Previous quarter 

Increase in Active Users 
Which in turn increases activity 

90,000 extra users +1.4% 

New & Existing Users 
Grew their account to record new levels 

6% account growth 
25.7 million in operation 

+6.0% 

Additional Transactions 
Specifically increases in transfers 

1.5 million extra transfers 
74% external transfers 

+2.2% 

Source: MISC (Market Intelligence Strategy Centre) 
Internet Banking Data Pooling Facility June Quarter 2007 
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Transfer activity from one account to another reached an all time high with 1.5 million additional transfers affected 
by these online bankers. 74% of these transfers were external. MISC says the external transfer growth, which was 
unusual, can largely be explained by the superannuation activity as Internet bankers were transferring funds to 
their super accounts to qualify for the incentives. 
 
 

 
 
 
 
 
The above results stem from the recently released June quarter 2007 data of the co-operative Internet Banking 
Industry Pool, assembled each quarter by MISC on behalf of its pool members. MISC says the Internet Banking 
channel has always attracted consumers with whom the banks can form complete, one-stop-shop relationships as 
these consumers engage in extensive levels of activity. The MISC pool collection for the June Quarter 2007 
supports the view that online accounts are vital to the Australian Online Banking Industry.  
 
  
 
 
 
 
 
 
 
 
 
 

Source: MISC (Market Intelligence Strategy Centre)
Internet Banking Data Pooling Facility June Quarter 2007
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Further Notes to MISC Facility Service Development & Methodology 
 
These are findings from the MISC Internet Banking Data Pooling Facility collection for the June 2007 quarter. This 
latest report is the 29th so far produced by MISC on this dynamic sector of the Electronic Banking market and is 
based upon banks supplying quarterly detailed Internet banking transaction data adhering to a standard format and 
consistent definitions designed by MISC. The report is compiled exclusively for the use of the members of the 
facility, a unique collaborative service, developed by MISC together with Australia’s leading Internet banking 
financial institutions.  
 
Development of the facility by MISC is in response to the market’s need to address the issue of widely conflicting 
market measures and the search for a definitive and regular measurement of Internet banking uptake. To date 
there has been much discussion regarding terms used to describe those who have been attributed as having 
‘experienced’ an Internet banking service. The MISC facility has reached agreement with the pool participants 
regarding a re-classification of ‘user’ definitions to ensure consistent measurement. This has resulted in the more 
valuable measure of ‘Active’ users i.e. actually transacting at least once in the previous quarter.  
 
Essentially the exciting ‘data pooling’ initiative determines for the first time the true uptake of Internet banking 
activity and importantly ensures that an independent facilitator acts as a conduit for the data collection, analysis 
and interpretation. This MISC-run facility determines not only the true size of the market but also delivers, for 
participants, their individual confidential relative positions. To track the market’s development, MISC coordinates 
90-day data pooling measures to which all participants now confidentially contribute. The subsequent quarterly 
reports delivered by MISC provide the various pool participants with the opportunity to position and monitor 
performance. Critically, the research provides the data required to underpin accurate Internet banking site 
development i.e. access features and the level of service customer’s desire. 
 
For further information on this unique service please contact MISC Marketing. 
 
MISC (Market Intelligence Strategy Centre) Telephone: 03 9654 4266 
Level 4, 14 Collins Street Facsimile: 03 9650 7730 
Melbourne Vic 3000 Australia Email: miscinfo@marketintelligence.com.au 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 


